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Not many people dare call themselves
storytellers or feel confident to say
that they are good at it. Mr. Apiwut
Pimolgsaengsuriya, Founding Partner of
Slingshot Group Co., Ltd. was recently
invited to speak on this topic during the
Chartered Director & Fellow Member
Event 1/2017. A group of IOD chartered
directors and fellow members attended
the event supported by CH.Karnchang
Public Company Limited and learned
about the importance of storytelling, its
relation to profession and how to be a
skilled storyteller.

After cocktail party, Mr. Apiwut talked
about the history of storytelling. Human
started telling a story through drawing
and alphabets 30,000 years and 5,000
years ago respectively. “Fairytale” is the
first form of storytelling and remains a
good oral narrative until nowadays.

Prof. Robin Dunbar, an expert on
organizational psychology at the
University of Oxford, found 65% of

socializing time involved with gossiping.
Gossiping capacity is regarded in the
same category as storytelling. However,
storytelling needs a little bit of a twist.
Interestingly, if you are good at gossiping
then you can be a good storyteller too.




According to atip given by ancient Greek
philosopher Aristotle, good storytelling
usually comprises the following four
components and ratios: suffering (30),
struggling (30), turning (20), and over
coming (20). These components have
been regarded as the principle for
screenplay writing from Thai classic
drama Baan Sai Thong (The Golden
Sand House) to fairytale classic Snow
White. Article writing is also based on
this principle.

Telling a story...with a goal

Initially, we need to know the purpose of
storytelling categorized into the following
four objectives:

1. Torapidly “connect” a relationship with
listeners, to make them feel impressed
with the storyteller himself/herself.

2. To clarify some abstract details, or
differences between speaker andlistener
for example executives talking about their
visions to employees. It is possible that
employees may not understand abstract
details aboutvision. Therefore storytelling
technigue can help explain things for
employees to better understand abstract
details.

3. Toinfluence others. As theory says
we may not be able to convince listeners
to believe or understand our emotions
based on fact. On the other hand, it
may even create more conflict. Telling
such story needs capacity to manage
opposition or disagreement among
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listeners and convince them to think in
the same way as the speaker.

4. To talk about success stories on
different objectives and methods,
depending on speakers.

Tell a story...in a memorable way

Telling a story is not only for fun, but for
creating a good memory, and working
facilitation for example initial public
offering, loan approval, forming a team etc.
Storytelling can create a good memory
because our brains will remember
stories in a form of picture, not bullet
point. In addition, storytelling creates
clarity and awareness. Studies found
storytelling leads to arelease of Oxytocin,
leading to empathy. Marketing people
usually adopt this theory to create
commercials that create branding
memorability.

However, if you would like to be a story-
teller, you need a story to tell first. Here
are “TIPS” for finding a story to tell.

T: Time — incident timing must be
identified.

l: Incident -
specific.

P: People - there must be actor in a
story.

S: Surprise —there must be a twist in
a story.

incident must be

When comparedto gossiping, storytelling
comprises all these components. Keep
any story that contains TIPS for telling

others. Three main sources are your
stories, other people’s story and other
sources of stories such as newspapers,
news, dramas, LINE, articles etc. If we
know the source, then we can tell stories
to others. We should not take a credit
from a story that is not ours and that
the source should be clearly explained.
However, storytellers should practice
verpbally. The thing a story that we find
interesting and fun may not be for others
if we are not good at telling. In summary,
a good storyteller must seek-adapt-tell-
collect stories and select the best ones
for telling others.

Tell a story well

Mr. Apiwut said anyone would like to be
good at storytelling must see a picture
of the thing he/she would like to tell first.
Here are five simple steps to make you
successful at storytelling.

1. Slowly tell a story so that listeners
will get a picture

2. Clearly explain a story so that
listeners can collect all details and
see the picture.

3. No drama required. Be yourself.

4. Pause for question and answer.
Silence creates excitement among
listeners. When the story is almost
at the climax, pause a bit.

5. Keep atwist at the end.

In addition, feedback from listeners will
let you know if you are good at telling
story. If a question like so what? or what
for? comes up, it means more practice
is needed. If listeners ask what’s next?
then you are on the right track. Small
tips and techniques can transform you to
become a professional storyteller, sooner
or later.
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